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Commuication for Environment
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KAP

Said is not heard

Heard is not understood

Understood is not accepted

Accepted is not done

Knowledge

Attitude

Practice




Analyses

Problems
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Knowledge, Attitude, Practice

P

Media usage and preferences




Village people generally are not
aware of heat going out through
badly insulated floors and ceilings.

Most households consider thermal
insulation to be too expensive for
them.

House owners, though willing to
carry through thermal insulation,
lack technical know-how.

ldentifying the problems

Knowledge

Attitude

Practice







SWOT analysis 1

Opportunities / Benefits

Less time needed for
collecting firewood in the
future

Less time needed for
collecting firewood in the
future

Life will be easier in
winter

Risks / Costs

Much money needed for
thermal insulation = no
money for children’s
schoolbooks

Much work with thermal
insulation

Chinese plastic windows
are cheaper




SWOT analysis 2

Opportunities / Benefits

Less money needed for
buying firewood in the
future

Life will be easier in
winter

Children don’t fall ill so
often = less worries

Risks / Costs

Much money needed for
thermal insulation = no
money for TV acquisition

Insulated windows look
rather ugly, Chinese
plastic windows are more
fashionable




Problems

Defining objectives

Village people generally are not
aware of heat going out through
badly insulated floors and ceilings.

Most households consider thermal
insulation to be too expensive for
them.

House owners, though willing to
carry through thermal insulation,
lack technical know-how.

Objectives

The proportion of inhabitants
unaware of the effects of thermal
insulation has decreased from 80%
to 40%.

The proportion of households
which have applied for a thermal
insulation credit has increased to
20%.

Representatives of 10% of the
households in the villages XXX, YYY
and ZZZ have been trained in
thermal insulation works.



Communication strategy

Knowledge | Attitude
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Practice

Approach

Information

Information,
motivation

Motivation,
action support

Action support

Media

Mass

Mass &
community

Community,
interpersonal

Interpersonal



Participation

Create ownership
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Community media
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Media selection

Mass
media

Interpersonal
communication
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Exhibition
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Message Design

Message effectiveness
Reward offered by the message
+

Efforts required to understand and
interpret the message



m TennonsonAuMAa yny4laeT K13Hb

Tennbii AOM - BBIFOAa 408 30POBbA M KowWwenbKal
Becedy sen Himuxop Mupwaxap

Puwam Kowownoa, 3kcnepm no
MENACUICAAUUL, PYHOBOSUMENs
op2aHuzayuy ~06wecmeeHHsll
dond CEEBA (Lenmp anepzoad-
ekmuaHB2e cmpoumenscmaa

- Uenmpansran Aausl+ nocemun
lNopyeiil Badaxwan 8 wone. OH
Npedocmasus KOHCYABMAYUOH-
Heie yomyeu daa GTZ no menno-
USOAAYUL, Kax OOHOMY U3 CNOCO-
Boa aHepeocBepeweHun. Hmeem
7-nemHud oneim no nposedeqLo
menasculcnsyuu, oby4an macme-
pos 8 cmpakax LenmpAzuu.
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CEEBA. Macrepa 1 3amHTEpeCO-

BAHHBIE LA Db 0GYYeHb Tex-
OrHH YTENNeHns an]oa.a He-

e

Tepe W FEPMETHIALMM,

MHTEnAM?

OCHOBHBIE BHINDAbI - 3TO YMEHD-
LWeHHE PacXofa TONNMBa Ha oTon-
nexne, KoMGIOPT B NOMEWEHMH,
3foposse mogeid. Mpoeegs Ten-
NOUIONARM0, MIOAH CIHOHDMAT
AEHBIN M BREMA HA TONAWEE M €70

NS
Aswarmehous

chope, Bonegcieme 3T0ro ymeHs-
WAKTCA BLIPYGHA NECos W Bbl-
BPOCH YTASKWMCAONo raza. Kpome
TOMo, NOBLILAETCH YPOMAHHOCTE,
Tak KaK KMIAK GYAET HONONB30-
BaThCA B HAMECTEE YA0DpeHUA.

b

Tennou3om=|u,uﬂ y/y4YlUaeT *XU3Hb

Tennbin AOM - Bbiroga AJ14 340PpOBbA U KowlesibKa!
becedy sen Mpmuxop Mupwakap

BATH B NEPBYI0 OHEPEL, NOTOMY
YD TENND 8 A0ME NOCTOAHHO YXO0-
AWT HaBepx. MO¥HO HCNONbI0BATE

ulation-impro

Mblw). B yTenneHHomMm gome
PH, OHH M PYA3 MMEPT JBOAHOE

seis.acvant

W HE BhIMyCKaTe ero. Boe weaun

POBAHL! H30AAL Ma-
TEPMANOM. Yrenneus: non u noTo-
NOK, NOATOMY TENAD COXPAHAETCA
B KOMHaTEe,

Y7o BbI AyMaeTe 0 NOAXOAE K
pocTp T

THH TENAOHIONALMM JOMOR NO-
CPepcTEoM MHKPOKPEAMTOBA-
HuAT

MHOPHE XOTAT TENNOM30AMPO-
BaTh CEOM [JOMA, HO HE UMET
CpeacTe.

Lienbio NpejocTasneHs MuKpo-
KPEMTa HA NPOBEJEHUE TENN0H-
30/AUMM ABNRETCA DhecneYeHwe
cemei MHAHCOBOM OCHOBOW N8
BADKEHWA CREACTE B NOBLILEHWE
TEMN03AWMTE foMmos. B pesyne-
TAaTe YACTHBIE XDIAMCTEA ynwmar

NuME NPaBUALHON CTpaTeru
W XOPOWME NOAXOROE NOIBONR-
€T NPOEKTY AOCTH'L HAMEEH:-

HHK EJ'IEH H BHECTH EOC‘QHNI:IM u a

HH Haceneunﬁ BEPEH,4T0 3ch-
HEKT OT JEATENLHOCTH NPOEKTa B

gms:ﬁuth for

YAHMHAR © NpoexTom G

DED «YcTomumeoe Ynpagnexwe
NpupogHbam Pecypcamu 8 Mop-
Hom Bapgaxwane~, yaHan sdpex-
THBHbIE NOJXOL!, HOTOPLIE Gyaem
NPHMEHATL B KhIPrNZCIdHﬂ'.

Cnacubo 3a uHTepELIO.

lity of life B _ —
your health and for youryoﬂeWag

The desert is
not far away...




Pretesting media

The desert is
not far away...

hat’s the connec-
tion between desert
and energy?

The poor

= Africans...
What a fright-

ening animal,
this “desert”! £




Phase 1 (Awareness raising on thermga| insulation}

Print Materijajs

Materia| Responsfbfe for design Responsr‘ble for print
Booklet

Flyer
Poster 2
Poster 2

e B~

TV and radio spots

Spot Responsible for Production Availaple unti|
TV spot 1
TV spot 2
Radio spot
\ \

Dissemination of information

Activity Responsfb!e for 0rga.  Figlg staff involyeq
Seminar in

Seminar in...
Seminar in...
Seminar in ...
Posters in
Posters in
Dt

(In fnformatfon Seminars, the book(et and the flver are d:‘srrfbuted. )

Phase 2 (Prornotion of Micro cranie -




Relevance of problem

e e R

Choice of media
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Effects (Is message understood
and promoting action?)
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KAP

Knowledge
Attitude

Practice

Concepts

Target group

Segmentation

KAP Analysis

Message design

Understandable

Attractive

Persuasive

Media

Mass media
Community media

Interpersonal
communication



